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Contextualization in entrepreneurship research has received special scholarly attention with
studies over the years challenging the mainstream Silicon Valley model of entrepreneurship,
and acknowledging and researching both, the diversity of entrepreneurship and the
entrepreneurial efforts in constructing and enacting contexts (see Welter, 2011; Welter, Baker,
Audretsch, & Gartner, 2017; Welter & Gartner, 2016; Zahra, 2007; Zahra & Wright, 2011).
After an initial focus on the economic (Nakara, Messeghem, & Ramaroson, 2019) and
technological, other facets of context have been examined, including the historical (Wadhwani,
Kirsch, Welter, Gartner, & Jones, 2020), spatial (Müller & Korsgaard, 2018), temporal
(Lippmann & Aldrich, 2016), cultural (Morales, Holtschlag, Masuda, & Marquina, 2019; Shaw,
Wilson, & Pret, 2017), social (Thornton, Ribeiro-Soriano, & Urbano, 2011; Welter & Xheneti,
2015) and institutional (Urbano & Alvarez, 2014; Urbano, Aparicio, & Audretsch, 2019).
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Emerging as well as more mature areas in entrepreneurship and small business research are
examined with a contextualization framework to show the role these areas have in the field
(Belitski, Caiazza, & Lehmann, 2019; Wright, Chrisman, Chua, & Steier, 2014; Zahra, Wright,
& Abdelgawad, 2014).
In parallel of the rise of contextualization in entrepreneurship research, concerns are
also voiced. On the one hand, contextualization in entrepreneurship research brings with it
ramifications for research methods and approaches (Zahra et al., 2014). On the other hand,
contextualization could lead to an overly fragmented field and its possible disintegration
(McMullen, Ingram, & Adams, 2020). Welter, Baker, and Wirsching (2019, p. 327) argue that
contextualization would actually allow a better understanding of the bigger picture and call for
“the emergence of sensible approaches to contextualization that provide guidance in balancing
its benefits and costs”. In this Special Issue, we wish to contribute to tackling this challenge.
More specifically, we argue that an investigation of the construction and enactment of contexts
provides a path to leverage the identified tension. The aim of this Special Issue ties in with
increasing calls in the entrepreneurship literature for going beyond agent centric views towards
accounts that theorise the interconnections between agency and structure. For example, Garud,
Gehman, and Giuliani (2014) when examining entrepreneurial innovation suggest a movement
towards constitutive approaches. Likewise, Baker and Welter (2020) perceive a similar shift in
the progress of contextualization in entrepreneurship research and emphasize the importance of
“doing contexts”: the making, unmaking, and remaking of sites for entrepreneurial action.
Context and entrepreneurship are interconnected pointing out the need to research the temporal
and processual aspects of such interplay.

Shifting the focus of contextualization in entrepreneurship and small business research
as suggested in this Call has important implications. First, it will provide stronger grounding
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for entrepreneurship theories and concepts. For example, the entrepreneurial ecosystem is a
strongly emergent concept (Stam & van de Ven, 2019; Theodoraki & Catanzaro, 2021) where
entrepreneurship is considered to be both enabled and constrained by its context (Acs, Stam,
Audretsch, & O’Connor, 2017). Whilst paying close attention to the features of particular
locations including their institutional, economical socio-cultural and political characteristics,
this approach increasingly recognises the role that various actors in the ecosystem play in
developing the ecosystem (Stam & van de Ven, 2019). Audretsch and Belitski (2021) find close
support for the role that entrepreneurial ecosystems play in the nature and contributions of
entrepreneurship pointing out the close relationship between the regional ecosystem and
entrepreneurial agency. Similarly, Stam & Welter (2020) have recently proposed that an
ecosystem approach could highlight the geography of entrepreneurship and the role of
entrepreneurial agency in place making. Notwithstanding this progress in understanding the
interplay of context and entrepreneurship, the ecosystem approach still remains at the macro
level when the importance of microdynamics is increasingly recognized in the light of
movements such as digitalization (Sussan & Acs, 2017) and transnationalism of
entrepreneurship (Drori, Honig, & Wright, 2009) which show how entrepreneurs can (more and
more) forge their contexts.
Second, considering the interconnections of context and entrepreneurship will also
contribute to set off criticism of hypercontextualisation and help progress in theorizing context
in a more sensible way (Welter & Baker, 2020) using methods that are more attuned to capturing
the processual nature of entrepreneurship. Overall, understanding how and why some agents
are more successful at creating and enacting contexts via entrepreneurial action is crucial
(McMullen et al., 2020) and would allow for a more balanced conceptualisation of both
entrepreneurial agency and context.
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Questions that might be examined in submissions to this Special Issue include, but are
not limited to:


How do entrepreneurs and/or other stakeholders collectively shape and transform their
contexts?



How does the digitalization of entrepreneurship impact the process of “doing contexts”?



How does transnational entrepreneurship impact the process of “doing contexts”?



How do entrepreneurship ecosystems reconfigure context and through what
mechanisms does entrepreneurial agency affect the spaces and places of entrepreneurial
ecosystems?



How do exogenous shocks (such as crises, pandemics, etc.) impact the contextentrepreneurship relationship, and contribute in building a “new normal”?



How does the impact of exogenous shocks differ––or not––from that of more
progressive changes (such as climate and societal change)?



How best can the interplay of contexts and the agency of entrepreneurs (dynamics,
processes) be studied (research lenses, levels of analysis, etc.)?

Novel theorizations of context using insights from other disciplines such as sociology or
geography, or using different methods are particularly welcome.
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Timeline:


Launch of the call on March 1, 2021



Submission of extended abstracts / proposals May 15, 2021 by e-mail to
c.benhafaiedh@ieseg.fr



Submission of full papers October 1, 2021



Invited manuscripts to participate in Paper Development Workshop (ECSB XXXV RENT
hybrid pre-conference event) November 17, 2021. Participation in this workshop is not a
condition for responding to the Call. Likewise, participation in this event does not
guarantee publication in the Special Issue.



Full submission revised paper February 15, 2022



Revisions until July 15, 2022



Submission of the final paper September 15, 2022



SI online November-December 2022
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